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Abstract 

The development of digital technology has changed a person's mindset in communicating, especially 

in terms of social media. This study examines the mindset, trends and dynamics of digital language in 

the context of social media. The purpose of this study explores how digital language influences social 

media, including the use of words, language and the dynamics of interaction between social media 

users. The analysis method used in this study is a literature review, covering various reference sources 

that are in accordance with the topic discussed. The results of the analysis show that social media has 

unique patterns and trends, which are influenced by many factors such as cultural background, gender 

to age and the interaction of social media users can affect language development. 
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INTRODUCTION 

In today's modern era, technological developments have brought many changes to human life, one of 

the biggest impacts on technological progress is social media (Hasan & Al-abyadh, 2025). Social 

media has become a part of life in society, not only used to interact with family or friends, but social 

media has become a necessity in obtaining information quickly so that it can be used in the business 

world starting from marketing, buying and selling transactions, to becoming a digital learning medium 

(Li et al., 2025). Digital language is a communication system that uses technology-based tools to 

convey information (Kurten et al., 2023). Digital language can also be interpreted as a way for 

someone to interact and communicate using technological developments (Gindil et al., 2025). The 

developing digital language is not only limited to the use of text, but also has certain trends and 

algorithm patterns. elements contained in digital devices such as images, videos, emoji’s and other 

symbols (Zrubcov, 2025). 

The language used in social media tends to use informal and shorter language. Through the 

development of trends and dynamics of digital language on social media, a person can communicate 

and adapt to technological advances and how language evolves following social and cultural changes, 

this is important in following technological developments in interacting in cyberspace (Dashti & 

Abdulsalam, 2025). In the process, social media creates an interactive space for communication and 

has an important role in various fields, social media is also a tool used in the dissemination of 

information or public opinion in a short time (Grupp et al., 2025). The dynamics of social media 

become a very flexible and rapidly changing communication space in adapting to new trends (Ng et 

al., 2025). This refers to the developments and interactions that often occur in social media such as 

technological developments and user needs to cultural changes in society (Chan et al., 2024) 

Overall, digital patterns, trends and dynamics show how technological and cultural developments 

continue to influence the way we communicate in cyberspace. With various new elements emerging, 

communication is more expressive, easy to understand (Tang et al., 2023). This poses a challenge in 

changes related to privacy and misinformation (Hamilton et al., 2025). 

 

THEORITICAL REVIEW 

Theory of Language Variation and Change 

The theory of language change explains how and why language undergoes transformation over time in 

various aspects, including phonology, morphology, syntax, and lexicon. One of the main theories in 

language change is Theory of Language Variation and Change developed. Language change occurs due 

to linguistic variations within a community, which are influenced by social factors such as class, age and 

gender. These changes usually start from certain social groups and spread to wider society through the 

process of linguistic diffusion. In a digital context, social media accelerates the diffusion of language 

change due to extensive and dynamic interactions between users (Hamilton et al., 2025). 

Apart from social factors, language changes can also be explained through Wave Theory (Wave Theory) 

which was developed by Johannes Schmidt in the 19th century. This theory states that language change 

spreads like ripples in water when a linguistic innovation is introduced in a community. Rather than 

following fixed lineage patterns, language change spreads gradually from one group to another, often 

across geographic and social boundaries. In the digital era, this phenomenon can be seen in the adoption 
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of new terms that quickly become popular through use on social media, such as slang or loan words that 

initially appeared in small groups but then spread globally (Zrubcov, 2025). 

Another relevant theory is Grammaticalization Theory, which explains how language elements that were 

originally lexical in nature can undergo a change in function to become grammatical elements. For 

example, in many languages, words that initially have concrete meanings can develop into more abstract 

grammatical elements. In a digital context, grammaticalization can occur in the form of abbreviations or 

symbols that develop into part of standard communication, such as "lol" which originally meant laughing 

out loud but is now often used without reference to its literal meaning. With these various theories, it can 

be concluded that language change is a dynamic phenomenon that is influenced by social factors, 

technology, and interaction between linguistic communities (Chan et al., 2024). 

The Medialization of Language theory 

The Medialization of Language theory explains how media, especially digital and social media, influence 

linguistic practices, norms, and meanings. medialization refers to the process through which language 

adapts to the structures and affordances of different media platforms. Traditional linguistic patterns are 

reshaped by digital communication, leading to the emergence of new discourse styles, multimodal 

interactions, and hybrid language forms. For example, social media platforms like Twitter and TikTok 

encourage brevity and creativity in language use, resulting in the widespread adoption of abbreviations, 

emoji’s, and internet slang that shape digital discourse (Dashti & Abdulsalam, 2025). 

One key aspect of medialization is the way media influence linguistic choices based on their 

technological constraints and communicative purposes. For instance, the character limit on Twitter has 

led to the evolution of concise, impactful messaging, while platforms like Instagram and TikTok promote 

a highly visual and performative mode of communication that blends text, images, and videos. The 

theory also highlights the role of algorithmic curation in shaping linguistic trends, as viral content often 

dictates the popularity of certain expressions, memes, or catchphrases. As a result, digital media not only 

facilitate language change but also act as gatekeepers of linguistic innovation by amplifying certain 

linguistic forms over others (Kurten et al., 2023). 

Furthermore, the medialization of language impacts identity formation and sociolinguistic variation. 

Digital communication allows users to construct and negotiate their linguistic identity through specific 

styles, dialects, and discourse conventions that align with their online personas. For example, code-

switching and language mixing are common in multilingual digital spaces, where users blend different 

languages or dialects to engage with diverse audiences. This reflects the adaptive nature of language in 

the digital age, where linguistic practices are continuously shaped by technological advancements, media 

culture, and global communication dynamics. Through medialization, language is no longer just a means 

of communication but also a tool for social positioning, self-expression, and cultural influence in digital 

environments (Chowdhury et al., 2024). 

 

METHOD 

This study uses a narrative literature review methodology related to the topic of the study of the 

relationship between digital technology and a person's mindset in communicating in a perspective and 

applying it with the concept of systematic review. The articles used were mostly downloaded from 

several websites that provide scientific articles such as: Google Scholar, Publish or Perish, and Open 

Knowledge Maps. The keywords used include: Digital language, interaction, patterns, trends, 
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dynamics of social media. The articles analyzed with the year of publication from 2020-2025. In this 

case, it is said that the publication period is in accordance with the development and transformation of 

the substance of the study (state of the art). The articles that have been downloaded are divided into 

several groups, namely regarding digital language, interaction to dynamics in social media. 

 

RESULTS AND DISCUSSION 

DIGITAL LANGUAGE IN SOCIAL MEDIA 

Digital language is a communication system that uses technology-based tools to convey information 

(Hasan & Al-abyadh, 2025). Digital language can also be interpreted as a way for someone to interact 

and communicate using existing technology. Digital language is used to share information creatively 

and efficiently (Li et al., 2025). Technology that has a direct impact on the evolution of language in 

interacting through the devices used (Feng et al., 2025) 

This language not only involves words or sentences but also involves the use of abbreviations, 

images, videos, emojis, symbols and other visual elements that are conveyed through digital devices 

(Tyrv, 2025). This is a characteristic of digital language because digital language often has a more 

relaxed and informal style compared to the language used in traditional communication (Shan, 2025). 

Not only that, digital language is also influenced by globalization factors, where English is often the 

dominant language in communication in cyberspace (Smailhodzic et al., 2021). However, digital 

language users in Indonesia still tend to use their mother tongue, namely Indonesian. Although digital 

language facilitates communication, the use of language can cause misunderstandings, especially in 

symbols or abbreviations for someone who is less familiar (Gindil et al., 2025). In official 

communication, the use of digital language can reduce the clarity of the message and can even 

damage the impression you want to convey. So it is important for users to be more selective and pay 

attention to the choice of communication style and language rules that apply according to the context 

and situation (Chowdhury et al., 2024). 

INTERACTION IN SOCIAL MEDIA 

Interaction in social media is a phenomenon that is currently an inseparable part of everyday life 

(Alalawneh et al., 2022). With the advancement of technology, social media platforms make it easy 

for users to communicate and connect globally (Miao et al., 2024). Through social media, someone 

can share information, opinions, or personal experiences and obtain information from various sources 

in a short time (Kurten et al., 2023). This facilitates the creation of broader social relationships 

without time constraints (Shan, 2025). 

One form of interaction in social media is communication through comments (Smolev et al., 2021). 

Every upload published by the user, whether in the form of text, photos, or videos, can get responses 

in the form of comments from friends or followers(Bonati et al., 2023). Comments are not just a form 

of response but are a means to discuss, exchange opinions, or even ask about something. This kind of 

interaction can foster a sense of mutual understanding or, conversely, give rise to debate, especially if 

the topic discussed is related to a controversial issue (Boota et al., 2024) 
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Interactions in social media also involve relationships between users and public features. Many people 

follow certain accounts to get entertainment, inspiration, or other information (Shastry & Shastry, 

2023). The phenomenon of sharing content is also an important part of interaction in social media (Yu 

& Wang, 2025). Interesting content often goes viral and is widely distributed through the sharing 

feature (Ruggieri et al., 2023). The process of creating this interaction involves many people, who did 

not even know each other before (Tyrv, 2025). Viral content creates new trends, shapes public 

opinion, or influences a person's social behavior on a large scale, many people are connected and 

participate in the conversation (Michelet & Breitinger, 2024). However, behind the ease of 

interaction, social media can also have negative impacts, one of which is cyberbullying. The 

anonymity offered by social media is often exploited by some individuals to make hurtful words or 

comments towards others (Mehra et al., 2023). 

SOCIAL MEDIA DYNAMICS 

Social media dynamics are a phenomenon that continues to develop along with the rapid advancement 

of technology and the internet (He et al., 2024). Social media, which initially was only a means of 

simple communication, has now become a very complex platform with various functions, ranging 

from sharing information, entertainment, to doing business. This change has created a significant 

impact on social, political, economic, and cultural life throughout the world (Omar & Lasrado, 2023). 

This dynamic is also influenced by the habits and behavior of its users which continue to change 

along with the trends and needs of the times (Davies et al., 2022). 

One of the main aspects of social media dynamics is the development of algorithms used by major 

platforms such as Facebook, Instagram, and Twitter. This algorithm regulates how content is 

displayed to users, based on interests, previous interactions, and other data (Aguilera et al., 2024). 

This affects how users interact with existing content, as well as creating an information bubble where 

individuals are only exposed to views or ideas that align with their own (Yu & Wang, 2025). As a 

result, social media has the potential to exacerbate social and political polarization, as users are more 

likely to connect with groups that share similar views (Ghenai et al., 2025). 

In addition, changes in media consumer behavior are also part of the dynamics of social media (Lee & 

Kim, 2024). In the past, social media was used more for sharing personal content or social 

communication. However, now social media has developed into a very effective marketing tool. 

Many companies and brands use social media to reach their audiences, promote products, and 

increase brand awareness. Influencers, who were previously unknown, are now important figures in 

the world of digital marketing (dos Santos e Santos et al., 2024). They have the ability to influence 

consumer decisions through the posts they upload, both directly and indirectly (Kim & López Sintas, 

2021). 

The dynamics of social media are also greatly influenced by the psychological aspects of users. 

Studies have shown that social media can have a powerful impact on users’ self-esteem and mental 

well-being (Teng, 2024). The reliance on the number of “likes” or “followers” is often a measure of 

social success online. Users can feel anxious or stressed when their posts do not get the response they 

expected (Hathat et al., 2025). In addition, the tendency to compare oneself to others who appear to 

have more perfect lives, often projected through social media, can lead to feelings of dissatisfaction 

and low self-esteem (Garay Gallastegui & Reier Forradellas, 2024). On the other hand, social media 
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also has the potential to create more inclusive and deep social connections. Various platforms provide 

a space for individuals with similar interests and identities to interact, support, and share experiences 

(Czakon et al., 2024). For example, many communities have been built on social media to provide 

support for those with certain illnesses, or for people who want to share interests in certain hobbies or 

topics (Kruiper et al., 2024). These communities give users a sense of community and support them to 

grow personally (Muawanah et al., 2024). 

However, the dynamics of social media also bring new challenges related to privacy and data security. 

Social media users often unknowingly provide personal information that can be used by third parties, 

either for commercial purposes or potential abuse (Shibuya et al., 2022). User data, which is spread 

across various platforms, can be accessed and analyzed for highly targeted advertising purposes 

(Vnucko et al., 2024). This issue has raised concerns about the protection of personal data and 

prompted many countries to tighten regulations on digital privacy (Nurhadi et al., 2024). The 

dynamics of social media also play a role in changing people's perspectives on social and political 

issues (Zollo et al., 2025). Social media has become a very powerful tool in social movements, where 

people can organize protests, campaign for certain issues, or educate the public. However, apart from 

its positive impacts, social media is also often a place for the spread of misinformation or hoaxes 

(Grieser et al., 2025). With its viral nature, information can spread widely without adequate 

verification, resulting in the spread of fake news or misinformation that can influence public opinion 

and increase social tensions (Cho et al., 2024). This demands great responsibility from social media 

users to be careful in spreading information and also from the platform itself to carry out stricter 

content filtering (Mathers et al., 2025). 

The dynamics of social media reflect changes in modern society that are increasingly connected and 

dependent on technology (Mazhar et al., 2024). Although it offers many opportunities to 

communicate, share, and grow, social media also demands awareness of the psychological, social, and 

ethical impacts that can arise (Alida Volkmer & Meißner, 2024). Users and managers of social media 

platforms must be wiser in utilizing the power of social media, prioritizing ethics, privacy, and the 

truth of information in order to create healthy and productive interactions in cyberspace (Lu et al., 

2025). 

 

CONCLUSION 

In modern era, technological developments have brought many changes to human life, one of the 

biggest impacts on technological progress is social media (Hasan & Al-abyadh, 2025). Social media 

has become a part of life in society, not only used to interact with family or friends, but social media 

has become a necessity in obtaining information quickly. Digital language is a communication system 

that uses technology-based tools to convey information (Hasan & Al-abyadh, 2025). Technology that 

has a direct impact on the evolution of language in interacting through the devices used (Feng et al., 

2025) 

Interaction in social media be a phenomenon that is currently an inseparable part of everyday life 

(Alalawneh et al., 2022). With the advancement of technology, social media platforms make it easy 

for users to communicate and connect globally (Miao et al., 2024). Social media dynamics are a 

phenomenon that continues to develop along with the rapid advancement of technology and the 
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internet (He et al., 2024). Social media, which initially was only a means of simple communication, 

has now become a very complex platform with various functions, ranging from sharing information, 

entertainment, to doing business. Although it offers many opportunities to communicate, share, and 

grow, social media also demands awareness of the psychological, social, and ethical impacts that can 

arise (Alida Volkmer & Meißner, 2024). 

IMPLICATION 

The study of sociolinguistics in social media has significant implications for understanding how digital 

communication shapes linguistic evolution, social interaction, and cultural identity. One key implication is 

that language in digital spaces is highly dynamic and adaptable, influenced by platform-specific 

affordances and user interaction. The constant evolution of slang, abbreviations, and emojis highlights the 

role of social media as a catalyst for linguistic innovation. This suggests that traditional linguistic models 

need to incorporate digital communication as a central factor in language change, recognizing the impact 

of online discourse on everyday speech and writing practices. 

Another important implication is the way social media fosters linguistic diversity and inclusivity. Unlike 

traditional media, digital platforms provide spaces where marginalized dialects, regional languages, and 

minority linguistic communities can gain visibility and influence. This challenges dominant language 

norms and promotes greater acceptance of non-standard linguistic forms. At the same time, the global 

nature of social media facilitates cross-cultural exchanges, leading to the blending of linguistic elements 

from different languages, as seen in code-switching and hybrid language practices. Understanding these 

dynamics is crucial for educators, policymakers, and linguists in developing strategies for language 

preservation, digital literacy, and effective cross-cultural communication. 

Finally, the dynamics of digital language have implications for identity construction and social interaction 

in online spaces. Social media enables users to craft their linguistic identity through stylistic choices, 

engagement with online communities, and adaptation to emerging digital discourse norms. This reinforces 

the idea that language is not just a communication tool but also a marker of social belonging and identity. 

However, it also raises concerns about digital language biases, algorithm-driven linguistic homogenization, 

and the impact of social media on language standardization. Future research should explore how these 

factors shape language practices in different online contexts and their broader social and cultural 

consequences. 
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